CRITERIA FOR ACCEPTABLE BROCHURES: 
  

A written request accompanied by the original brochure must be submitted for consideration by the manager of welcome centers.  

Please send request to:                       

Manager, Welcome Centers 

Maryland Office of Tourism Development 

401 E. Pratt Street; Suite 1433

Baltimore , MD  21202 
  

Upon approval, OTD will respond by letter along with a mailing list of all the Maryland welcome centers. It will then be the requester’s responsibility to supply the centers directly. Each shipment should include a copy of the approval letter along with a contact person, complete address, telephone number and E-mail address.  Centers are responsible for re-ordering the county brochures and attractions and will send a request by postcard or e-mail.  No brochure shall be displayed that has not been approved by OTD.  Brochures printed by the county tourism offices and available for display and distribution will have precedence to the rack space.   

Submissions are evaluated according to the following criteria: 

Size, paper stock and format. 

a.     Brochures must not exceed 10” in height and 4” in width, standard brochure width. 

  

b.     Paper stock must be of 70 pound minimum weight in order to stand upright in the brochure racks. 

  

c.   The format should be vertical with the main message and name on the upper third of  the brochure.  Centers with limited storage or display areas can refuse to accept brochures that do not meet these criteria.  If storage area is available and rack space is not, literature not meeting standards may be kept under the counter for special request. 

  

All discount coupons/flyers must be inserted in the brochure - any brochure indicating rates on the front of the brochure will not be accepted. 

Degree of authenticity, comprehensiveness and value to the traveler will be reviewed. 

Brochures that are political or religious in nature, unless an historical landmark, monument, burial ground, etc. are not distributed. 

If Maryland is listed in a proportional brochure, it will be considered only after meeting all other criteria.   National publications on accommodations, maps, restaurants and shopping directories, with the exception of outlet malls, are not to be distributed. 

Mail order catalogues, non-national outlet facilities are not distributed. 

Brochures or literature that rate travel attractions, events and/or accommodations, regardless of the rating system and method of evaluation, will not be accepted. 

Literature representing more than one state must contain an even portion of Maryland material. 

Brochures promoting Maryland, Virginia and Delaware information must contain 1/3 on Maryland, 1/3 on Virginia and 1/3 on Delaware. 

PROHIBITED PUBLICATIONS 

Literature designed for commercial or non-tourism oriented purposes.  

Literature which is intended solely for the purposes of selling a product which is not tourism oriented and is designed for commercial or other purposes. 

Any literature that is subject to controversy; containing religious or political propaganda, opinions, convictions, etc. 

  

Publications with a purchase price.  

Publications devoted entirely to advertising or promoting attractions, points of interest, events, activities, or facilities not in Maryland. 

*Exceptions:  The State Tourism Exchange Program, short-term promotions, if approved by welcome center  manager. 

  Publications in which a portion is devoted to the advertisement of real estate sales or  residential (non- commercial) rentals. 

*Exceptions:  Vacation  rental property.  Centers may also carry publications developed by non-profit tourism agencies which have been  produced through the sale of advertising; i.e., Deep Creek Lake-Garrett County Promotional Council’s Vacation  Guide, Ocean City Convention and Visitors Bureau, Inc. Vacation Guide, etc. 

Literature in which advertisements have been sold on the basis that they would be displayed or distributed through the welcome centers.  If this is discovered after the publication is in the centers, display and distribution of said publication will cease immediately.      

 

*Exception:  County tourism pieces, OTD publications, BACVA publications. 

All retail brochures promoting shopping centers, grocery stores, real estate agencies,  funeral parlors, liquor stores, massage parlors, trailer parks, (resident) condominiums, gift shops other than craft shops, and other non-tourism oriented businesses. 

*Exception:  Outlet malls that draw tourists. 

Out-of-state literature, although maps and atlases may be kept on hand for reference purposes. 

Any other literature deemed inappropriate by OTD including gambling halls, bingo halls and games of chance. 

FOR ANY QUESTIONS ABOUT THIS POLICY, CONTACT: 

Maryland Welcome Centers 

Maryland Office of Tourism Development 

401 E. Pratt Street; Suite 1433

Baltimore , MD  21202 

(410) 767-6296 
